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Wy got & deai

Introduce Present Present Share your value Add a call
yourself the problem your solution proposition to action

https://www.linkedin.com/pulse/elevator-pitch-how-sell-your-vision-ideas- https://asana.com/resources/elevator-pitch-examples
stefan-lindegaard/



EVERY SECOND COUNTS IN YOUR ELEVATOR PITCH

0-15 seconds
Introduce yourself and your idea in
e a few words. Try to create an impact
In the first few seconds to capture

your audience's attention.

15-35 seconds
Expand on your idea with information

on the problem it solves or the
need it meets.

35-50 seconds
Specify what sets you apart from

others and explain why your idea Is
guaranteen 10 succeed.
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= _®  50-60 seconds

Repeat the strong point of your idea
and leave the door open for another
mesting, where you wil provide more
Information.

Tailor it to
different
audiences!

Focus on the benefits
Be specific
Practice, practice, practice

Have a call to action

BASIC ELEVATOR PITCH
TEMPLATE

INTRODUCTION |

Briefly tell your oudience who you
are and whaf your cument
position is.

EXPERIENCE

| Provide a one-senfence
statement about your relevant
experience.

GOALS

Hook the audience with a goal
statement thaf clearly
communicafes what you are
asking for.

SOLUTION

 Siteyorideo o cchiermg e

PLAN

Now that you have laid out your
goals and solufion, be more
specific about your pian.

https://www.iberdrola.com/talent/elevator-pitch
https://www.linkedin.com/pulse/write-effective-elevator-pitch-your-startup-fastercapital/

https://www.smartsheet.com/content/elevator-pitch-templates



IS

o Start by introducing yourself

“Hi, my name is Sara.
It’'s so nice to meet you!”

e Provide a summary of what you do
“I’m a PR manager, specializing in
Th e overseeing successful initiative
launches from beginning to end.”
Four-Step
Elevator

- “I find the work your PR team does to
PItCh be innovating and refreshing — I’d love
the opportunity to put my expertise to
work for your company.”

e Explain what you want

o Finish with a call to action

“Would you mind if | set up a quick
A call next week for us to talk about any
upcoming opportunities on your team?”

‘indeed



RO YOUR
RESEARCH!







1. Greeting and Introduction (10-15 seconds) WHO
- What to include: Your name, current position, and a brief mention of your specialty or area of

expertise.
- Purpose: Establish your identity and create a relatable connection.

Example:
"Hello, I'm Dr. Jane Smith, a cardiologist at City Hospital, specializing in heart disease prevention."




2. Value Proposition (15-20 seconds) WHAT

- What to include: A concise statement about what you do and the impact of your work. Highlight your
unique skills or experiences.

- Purpose: Communicate your professional value and how it benefits others.

Example:

"I am passionate about empowering patients through education and lifestyle changes to prevent
cardiovascular diseases."




3. Personal Connection or Story (20-30 seconds) WHY

- What to include: Share a brief personal story or experience that led you to medicine or your specialty.
This could be a challenge you overcame or a moment of inspiration.

- Purpose: Make your speech memorable and relatable by showing your human side.

Example:

"Growing up in a family with a history of heart disease, | witnessed firsthand the importance of
prevention. That experience inspired me to focus on educating others to make healthier choices."




4. Call to Action or Purpose (10-15 seconds) HOW

- What to include: Indicate what you hope to achieve through your interactions. This could be
networking, collaboration, or seeking mentorship.

- Purpose: Encourage engagement and provide direction for your audience.

Example:

"I am here to connect with fellow women physicians who share a commitment to improving patient
outcomes and to explore opportunities for collaboration.”




5. Closing (5-10 seconds) THANKS

- What to include: Thank your audience and invite further conversation.

- Purpose: Leave a positive impression and open the door for ongoing dialogue.
Example:

"Thank you for your time. | look forward to sharing ideas and experiences with you all."




Tips for Crafting Your
Elevator Speech:

- Be Authentic: Use your own voice and experiences.

- Practice: Rehearse your speech to ensure smooth
delivery.

- Be Mindful of Time: Aim for a total of 60-90 seconds.

- Tailor to Your Audience: Adjust your speech based on
who you are speaking to.

- Use Clear Language: Avoid jargon and keep it accessible.



Overcoming
Common Challenges

- herves and
anxiety
- self-doubt

-interruptions or
questions




Thank You!!!

@tilimd
#YouveGotThis
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